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Job Opening: Senior Writer/Editor 
 
About JA Worldwide 
As one of the world’s largest youth-serving NGOs, JA Worldwide prepares young people for employment 
and entrepreneurship. For 100 years, JA has delivered hands on, experiential learning in work readiness, 
financial literacy, and entrepreneurship. We create pathways for employability, job creation, and 
financial success. Each year, our network of over 450,000 volunteers serves more than 10 million 
students in over 100 countries. 
 
Position Description 
You are a perfectionist who catches even the smallest grammatical, punctuation, and spelling errors in 
American English, yet are also experienced in writing compelling, attention-grabbing, audience-specific 
web copy, video scripts, social-media posts, and newsletters. This critical position at JA Worldwide is the 
last to see copy, graphics, and videos before they’re released to the public and, as such, has tremendous 
influence over and responsibility for JA’s brand identity throughout the world. You will also maintain 
digital calendars, track and report web and social media analytics and dashboard items, and co-manage 
digital ad budgets with another team member.  
 
This newly created position sits on the JA Worldwide Marketing & Communication team and can be 
based remotely, with some travel to the Boston office. Your closest team members are based out of 
Knoxville, Tennessee, and Boston, Massachusetts, and you will interact daily with the JA Worldwide 
team in Boston. You will report to the Global Head of Marketing & Communication of JA Worldwide. 
 
Key Areas of Responsibility 

• Writes JA Worldwide’s web copy, video scripts, speaking/presentation scripts, newsletter 
content, and more for jaworldwide.org, oneja.org, STEM2d.org, and any other digital properties 
JA acquires. 

• Writes copy for brochures, reports, and statements. 
• Works closely with the Marketing & Communication team to create marketing campaigns: 

brainstorms campaign concepts, writes the creative brief, crafts all messaging, and creates 
campaign toolkits. 

• Sources, manages, and writes JA stories from the network. 
• Manages JA’s social-media calendar, posts daily on JA’s social-media channels, and creates 

social-media toolkits for the JA network around specific initiatives.  
• Edits and proofreads all JA web content, including copy, graphics, and videos before it is seen by 

the public. Also proofreads copy on jagoodcompany.org and gather.jaworldwide.org. 
• Edits and proofreads all Word documents, emails, newsletters, and PowerPoint decks coming 

officially from JA Worldwide. 
• Manages monthly newsletters; creates special messages at end of year and after global events. 
• Maintains the JA Worldwide Style Guide. 
• Maintains the schedule of global events and social-media holidays; proactively creates content 

to promote them. 
  



• Creates and maintains a global speaking calendar for JA senior executives; posts on social media 
and web about these engagements. 

• Co-maintains a tracking and reporting system for social media output and statistics with Graphic 
Designer. 

• Co-manages Google SEO/SEM and Facebook ad budgets with Graphic Designer. 
• Co-assembles social-media highlights for publication in upcoming newsletters and media reports 

with Graphic Designer. 
• Researches and fundamentally understands JA Worldwide’s external and internal audiences and 

tailors messages accordingly.  
• Stays up-to-date on the latest developments in the global JA network and the youth-

employment space.  
• Researches and stays on top of current and upcoming trends in social media, email, and web. 

 
The Ideal Candidate Will Have: 
 

• Bachelor’s degree in English, communications, media relations, or related field  
• A minimum of five (5) years of experience editing and proofreading, with the ability to pass a 

challenging copyediting test 
• A minimum of five (5) years of experience in professional/brand writing and storytelling, 

demonstrated through a portfolio of work 
• A minimum of five (5) years of experience in social-media management 
• Expert knowledge of Microsoft Word and PowerPoint. Experience with Adobe Illustrator a 

strong plus. 
• Extensive and deep knowledge of digital trends 
• Ability to effectively deal with ambiguity, cope with change, and shift direction, as needed to 

address emerging organizational needs 
• Strong analytical skills and problem-solving skills, with the ability to manage many assignments 

simultaneously 
• The ability to work well with global colleagues in different time zones and the capacity to adapt 

to cultural nuances 
• A global mindset and an interest in youth employment, entrepreneurship, and international 

development 
• The ability to travel, both domestically and internationally, a few times per year 
• Knowledge of the UN Global Goals for Sustainable Development a plus 

 
Physical Demands 
The physical demands described here are representative of those that must be met by an employee to 
successfully perform the essential functions of this job. Reasonable accommodations may be made to 
enable individuals with disabilities to perform the essential functions. While performing the duties of 
this job, the employee is regularly required to use hands related to handheld devices, laptops, etc. The 
employee frequently is required to stand, walk, sit, reach with hands and arms, and talk or hear. Specific 
vision abilities required by this job include close vision, distance vision, color vision, peripheral vision, 
depth perception, and the ability to adjust focus. International travel at 20%. 
 
How to Apply 
Submit a strong cover letter, resume, and link to writing portfolio to contact@jaworldwide.org.  


